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raise the working capital limits from a bank and got the import
licence for raw-materials. Public enterprises which used its
product as inputs agreed to purchase 50% of their requirements
from it. That was more than enough for it to cross the break-
even level.

Table 5.7 reveals the marketing problems faced by seven
sick firms. As a matter of fact the successful firms (V, VI, VII
and XI) were not faced with any marketing problems. Though
Firms V and XI had faced some problems relating to markting,
they could solve them. All the sick firms except Firms II and
VIII suffered from one problem or the other regarding the
sale of their product. Firm I faced competition from a large
public enterprise even for the items which were reserved for
the small-scale sector. In addition, disturbances in its purcha-
sing institutions created a marketing problem for it. In brief,
insufficient infrastructure, raw-materials, competition from large
public enterprises, and unfavourable conditions of customer
institutions which adversely affected its sales resulted in conti-
nuous losses except for 1982.

Table-5.7
MARKETING PROBLEMS.

Total

Government (purchaser,
order, policies, payment)                               1, III                 2
Non-implementation of
reserved item policies                                    I, III                 2
Brand consciousness of customers                 I, X                  2
Inability to offer credit                                  IV                     1
Public enterprises attitude towards SSIs in
purchasing their item and in payment          IV, IX               2
Financial difficulties                                       IX                     1
General recession                                           IX                     1
Closed stage of the main customer               X                      1
Disturbances and change in the policies
of academic institutions.                                1                        1